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I. Which Elements Drive Sales for Print-on-Demand
Wall Art?
Based on sentiment analysis of top ASIN reviews (469 custom canvas, 386 photo
prints, 52 quote canvases):

� Top 5 Elements Consumers Actually Buy

Rank Element Why It Sells Review Evidence

1 Photo
Customization /
Sentimental Value

Extremely high
repurchase intent;
"will order more"
appears frequently

"photo" mentioned
26 times, "quality"
33 times

2 High-Quality
Canvas Texture

Products below
4.5 stars rarely
sell; texture =
reputation

"canvas/quality"
are top positive
keywords

3 Motivational /
Humorous Quotes

Essential for
offices, bedrooms,
and apartments;
consistent sales
volume

"motivational/quot
e" scene
keywords appear
frequently

4 Fun /
Conversation-
Starting Designs

Can enter Top
100 with just 18
reviews; fun =

Birthday fun facts,
party decoration
effectiveness



organic sharing

5 Themed for
Specific Spaces

"perfect for my
room/bathroom"
appears frequently

Scene keywords
carry strong
purchase intent

⚠ Elements to Avoid

Element Problem Consequence

❌ Purely Abstract
Meaningless Patterns

Lack emotional
connection and scene
anchoring

Extremely low sales

❌ Unclear Size Labeling "size" is the most
common negative
keyword in reviews

High return rate

❌ Significant Color
Deviation

Photo customization
products are extremely
sensitive to color

Concentrated negative
reviews

II. Must-Have Elements for the Next 3 Months (May-
July)
Based on precise data from Sellersprite seasonal keyword search volume, PPC bids,
and conversion rates:

� P0 Priority: Beach / Coastal

Metric Precise Data Interpretation

Monthly Search Volume 17,192 Highest among seasonal
keywords

Conversion Rate 0.57% Stable conversions

Average Price $39.99 Mid-high price point with
good profit margins

PPC Bid $0.20 Extremely low advertising
cost



Supply-Demand Ratio 5.27 Demand > Supply; blue
ocean opportunity

Recommended Design Elements:

• � Ocean waves, sunsets, lighthouses

• � Palm trees, tropical plants

• � Seashells, starfish, coral

• � Teal/blue-green tones, warm beach tones

Recommended Keywords: beach wall art · coastal decor · ocean canvas · seaside
print · nautical wall art

 P1 Priority: Patriotic / 4th of July

Metric Precise Data Interpretation

Monthly Search Volume 1,338 Clear holiday-specific
demand

Conversion Rate 0.41% Moderate conversions

Average Price $19.99 Standard price point

PPC Bid $0.58 Controllable cost

Time Window: Search volume surges in late June → peaks on July 4th

Recommended Design Elements:

•  American flag, "USA" lettering

• � Bald eagles, Statue of Liberty silhouettes

• � Fireworks, red-white-blue color scheme

• ⭐ Patriotic quotes like "Land of the Free"

Recommended Keywords: patriotic wall art · 4th of july decor · american flag
canvas · usa wall art

� P2 Priority: Father's Day Customization
Note: "father day poster" has limited data in Sellersprite's keyword database (holiday
terms are often grouped under the "gift" category), but Father's Day (June) is an
official Amazon promotion event with strong gift-giving attributes that cannot be
ignored.

Recommended Design Elements:



• � Family photos converted to canvas

• � "Best Dad Ever" + tools/beard elements

• � Father-son/father-daughter themed illustrations

• � Personalization: Children's drawings + "My dad is my hero"

Recommended Keywords: father day gift · dad canvas print · personalized dad
gift · custom fathers day poster

� P3 Priority: Graduation
May-June graduation season brings steady demand for custom graduation
commemorative art.

Recommended Design Elements:

• � "Class of 2026" year-specific designs

• � School/university brand colors

• ✨ Motivational quotes: "The future belongs to those who believe in the beauty
of their dreams"

• � Graduation photo customization + signature wall style

Recommended Keywords: graduation wall art · class of 2026 · graduation
gift · senior year decor

☀ P4 Supplementary: Summer Vibes

Metric Precise Data Interpretation

Monthly Search Volume 747 Relatively low total
volume

YoY Growth +22.1% Significant recovery; fast
growth from low base

Average Price $13.43 Low price point; volume-
driven

PPC Bid $0.58 Controllable cost

Recommended Design Elements:

• � Tropical fruits (lemons/watermelons/pineapples)

• ⛺ Outdoor camping, road trips

• � Pools, ice cream, summer parties



• � Sunset highways, vintage summer aesthetic

Recommended Keywords: summer wall art · tropical decor · kitchen summer
print · vintage summer poster

III. May-July Campaign Timeline

Plain Text

�� Now — End of May

├── ��️ Launch Immediately: Beach/Coastal Collection

│ └── PPC only $0.20; start advertising right away

├── ☀️ Launch Immediately: Summer Vibes Collection

└── �� Prepare Inventory: Graduation Custom Items

�� June

├── ��️ Increase Ad Spend: Beach/Coastal (enters peak season)

├── �� Launch New Products: Father's Day Custom Templates

│ └── Must complete launch by the 3rd week of June

└── �� Final Promotion: Graduation Last-Minute Push

�� July

├── ���� Peak Period: Patriotic / 4th of July

│ └── Search volume surges late June-early July; prepare 2 weeks in

advance

├── ��️ Continued Strong Sales: Beach/Coastal (summer peak

continues)

└── �� Prepare in Advance: Back to School (August pre-heat materials)

IV. Design Element Priority Execution Checklist

First Batch: Execute This Week



ID Theme Number of
Designs

Price
Range

Keywords Advertising
Strategy

1 Beach
Sunset
Canvas

5 19.99 −39.
99

beach wall
art

PPC $0.20;
allocate
majority of
initial
budget

2 Coastal
Seashell
Print

3 12.99 −24.
99

coastal
decor

Cover long-
tail
keywords

3 Tropical
Palm
Leaves

3 12.99 −19.
99

tropical
wall art

Combine
scene
keywords

Second Batch: Late May — Early June

ID Theme Number of
Designs

Price
Range

Keywords Advertising
Strategy

4 "Class of
2026"
Graduation
Canvas

3 15.99 −29.
99

graduation
wall art

Targeted
graduation
season 投

放

5 "Best Dad"
Father's
Day
Custom
Templates

5 15.99 −39.
99

father day
gift

Gift-related
keywords

6 American
Flag
Patriotic
Print

3 12.99 −24.
99

patriotic
wall art

Launch in
late June

Third Batch: Late June — Early July

ID Theme Number of
Designs

Price
Range

Keywords Advertising
Strategy



7 4th of July
Fireworks
Canvas

3 15.99 −29.
99

4th of july
decor

Increase
budget
during
peak
period

8 Summer
Kitchen
Print
(Lemons/W
atermelons
)

3 9.99 −15.9
9

summer
kitchen
decor

Long-tail
low-price
volume
strategy

V. Key Operational Reminders

� Advertising Strategy
• Beach theme PPC is only $0.20 — currently the lowest advertising cost entry
point in the wall art category. Recommend allocating the majority of your initial
budget here.

• Patriotic-related keywords will see bid increases after mid-June. Recommend
launching ads 2 weeks early to lock in lower bid periods.

• Father's Day holiday keywords are more competitive. Recommend using long-
tail keywords (e.g., "custom dad photo canvas") to lower CPC.

� Listing Optimization
• Size labeling must be clear — "size" is mentioned extremely frequently in
reviews; consumers are often disappointed by unexpected sizes.

• Main Image Recommendation: Include actual size references (e.g.,
comparisons with sofas, beds, door frames) to reduce return rates.

• A+ Content: 80% of top sellers have configured A+ content. Recommend setting
up图文 content at launch.

� Packaging Experience
• Canvas is easily damaged during shipping — multiple ASIN reviews mention
packaging/logistics issues.

• Enhanced packaging protection = significantly improved review rates (especially
for custom photo products, where consumer expectations are high).

• For photo prints — emphasize "color calibration" and "crease-resistant
packaging" to enhance professionalism.



� Repurchase Strategy
• Photo customization products have extremely high repurchase rates — "will
order more" appears very frequently in reviews.

• Recommendation: Set up variations (sizes, materials) at launch to guide
consumers to purchase multiple pieces for gallery walls.

• Set of 3 / Gallery Wall combination sets have significantly higher average order
values and profit margins than single pieces.

VI. Pricing Strategy Reference

Product Type Suggested Retail
Price

Cost Estimate Gross Margin



Unframed Poster
Print

8.99—14.99 3—6 50-60%

Canvas Print 15.99—29.99 8—15 45-55%

Custom Photo
Canvas

19.99—39.99 10—20 45-55%

Combination Set
(Set of 3)

29.99—49.99 15—25 50-60%

Premium Framed
Sets

50—150+ 25—60 50-65%

Report Generated: April 29, 2026
Data Source: Sellersprite MCP Real-time Data Analysis
Analysis Dimensions: ABA Trending Keywords + Seasonal Search Volume +
Sentiment Analysis of 200 Authentic Reviews

需要我帮你把这份英文报告调整成更适合海外团队分享的商务格式，或者补充对应的

亚马逊后台关键词投放表格吗？

|（注：文档部分内容可能由 AI 生成）


	I. Which Elements Drive Sales for Print-on-Demand 
	 Top 5 Elements Consumers Actually Buy
	⚠️ Elements to Avoid

	II. Must-Have Elements for the Next 3 Months (May-
	️ P0 Priority: Beach / Coastal
	 P1 Priority: Patriotic / 4th of July
	 P2 Priority: Father's Day Customization
	 P3 Priority: Graduation
	☀️ P4 Supplementary: Summer Vibes

	III. May-July Campaign Timeline
	IV. Design Element Priority Execution Checklist
	First Batch: Execute This Week
	Second Batch: Late May — Early June
	Third Batch: Late June — Early July

	V. Key Operational Reminders
	 Advertising Strategy
	 Listing Optimization
	 Packaging Experience
	 Repurchase Strategy

	VI. Pricing Strategy Reference

